
Extract from Hansard 
[COUNCIL — Thursday, 20 August 2015] 

 p5633d-5634a 
Hon Helen Morton 

ALCOHOL.THINK AGAIN CAMPAIGN 
Statement by Minister for Mental Health 

HON HELEN MORTON (East Metropolitan — Minister for Mental Health) [10.04 am]: Western 
Australia’s successful Alcohol.Think Again campaign has enabled us across many years to issue a sustained 
public health message about alcohol-related harms. Successful campaign strategies can be important in bringing 
about change when they are informed by evidence about the problem and the message is executed in 
a believable, credible and impactful way. By applying this strategy, Alcohol.Think Again is starting to achieve 
results. The latest Parents, Young People and Alcohol campaign addresses key issues about alcohol use by 
young people. This campaign builds on the success of the 2012 campaign that focused on the impact of alcohol 
on the developing brain, and the key message: “Under 18. No alcohol. The safest choice”. Primarily targeting 
parents of 12 to 17-year-olds, including a focus on other adults in regular contact with that age group, the 
campaign strategy included a secondary target audience of young people themselves, aged 12 to 17 years. 

An emphasis is placed on the supply of alcohol, with a call to action that no-one should provide under 18s with 
alcohol. The campaign talks about the evidence around supplying young people with alcohol and how this 
increases the likelihood of a range of acute and chronic harms. The primary form of media for the campaign 
continues to be statewide television advertising, supported by press, out-of-home and online advertising. Market 
research conducted with parents is showing previously unachieved success when it comes to their stopping the 
supply of alcohol to their young people. It also shows increased awareness of the issues and what can be done to 
stop young people drinking, and an increased belief that they can make a difference. 

The Western Australian Alcohol.Think Again campaign is the first planned and sustained campaign conducted in 
Australia that focuses on media and complementary activities. Evaluation was completed following campaign 
activity in February and March this year, showing that it had been very effective in achieving high campaign 
awareness of 85 per cent among the target audience, including that the campaign message was very clear, with 
nine out of 10 people taking out a fully correct message. The most common fully correct messages were “Do not 
supply alcohol to under 18s” or “No alcohol if you are under 18”, and the campaign was liked for using real-life 
examples to show the consequences of underage drinking, and for being factual, realistic and clear. The 
evaluation showed that awareness was increasing of the national health guideline that for under 18s, no alcohol 
is the safest choice, with nine out of 10 parents, eight out of 10 non-parents and three quarters of 12 to 17-year-
olds correctly identifying the guideline; this was a significant increase for parents. The evaluation also showed 
that the number of health harms being spontaneously mentioned has increased, and brain and behavioural issues 
are prevalent. Awareness of health harms is approaching being universal, which is a fabulous outcome. 

It is not only Western Australian research showing these results; recently, an independent Australian public 
health group, the Foundation for Alcohol Research and Education, found that knowledge and awareness is 
significantly better among people in Western Australia than in any other Australian jurisdiction, including 
awareness of the Australian drinking guidelines, with 68 per cent in WA compared with 58 per cent in Australia; 
knowing that two standard drinks is the maximum to avoid long-term harm, with 61 per cent in WA compared 
with 43 per cent in Australia; and knowing that women should avoid alcohol altogether during pregnancy, with 
80 per cent in WA compared with 74 per cent in Australia. Many of the statistically significant differences that 
I mentioned previously are indicators of the success of the comprehensive approach in Western Australia. 
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